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US demand to exceed 250 million squares in 2019, paced by healthy gains in both residential and non-
residential activity, greater demand for steep-slope roofing, and stronger growth in asphalt shingles.

Demand to rise nearly 4%
annually through 2019

US demand for roofing is projected to
advance 3.9 percent annually to 252
million squares in 2019, valued at $21.4
billion. This will be a rebound from the
2009-2014 period, spurred by strong
advances in both residential and non-
residential building construction activity.
As the residential market is expected to
see the faster growth going forward, de-
mand for steep-slope roofing is forecast
to rise more rapidly than that for low-
slope products.

New roof market to grow
faster than reroofing

The new building construction market for
roofing is anticipated to post faster gains
than the reroofing market through 2019.
In the new residential market, double-
digit annual advances in housing starts
will fuel demand for roofing tiles, asphalt
shingles, and metal tiles and shingles.
New nonresidential demand for roofing is
also forecast to see solid growth going
forward, with the office and commercial
segment seeing the most rapid advanc-
es in demand. As more office buildings
and commercial complexes are erected,
demand for plastic, elastomeric, and
structural metal roofing will also rise.

Reroofing accounts for the larger share
of US roofing demand, although itis a
decline from 2009, when new construc-
tion activity was at a depressed level and
the scope of damage caused by Hurri-
cane lke and other storms in 2008 fueled
demand for replacement roofing in the
following year. Reroofing demand in
2014 was at a low level due to weak

US Roofing Demand

(252 million squares, 2019)

residential improvement and repair
activity in the face of tighter lending
requirements and a general consumer
reluctance to engage in capital-intensive
home improvement projects. Through
2019, reroofing activity is expected to
rebound, as home and building owners
engage in previously delayed renovation
and improvement projects.

Asphalt shingles to remain
dominant roofing material

Asphalt shingles account for the largest
share of roofing demand, due primarily
to their dominance in steep-slope roofing
uses. Demand for asphalt shingles is
forecast to grow at an above average
pace through 2019, stimulated by the
rebound in housing starts. Advances will

Click here to purchase online

Page 4

Asphalt Shingles

= Bituminous
« Low-Slope
Roofing

- Metal Roofing
.| Elastomeric
Roofing

also be supported by strong consumer
interest in laminated asphalt shingles,
which many homeowners feel improve
the appearance and value of a residence.

Roofing tiles are expected to exhibit the
most rapid growth of all roofing products,
led by strong gains in housing starts in
the South and West. Demand for roofing
tiles will also be promoted by their favor-
able aesthetics and ability to be used as
cool roofs. Among other products, plastic
and metal roofing will also post above
average gains. Plastic roofing will see
increasing use in low-slope applications
because of its ease of installation and
favorable performance properties, while
metal roofing demand will be supported
by its durability and ability to support
solar panels used to generate electricity.

Copyright 2015 The Freedonia Group, Inc.
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Sam P le TEXt, TABLE IV-3
Table & Chart NEW RESIDENTIAL ROOFING DEMAND BY PRODUCT

(million squares)

Item 2004 2009 2014 2019 2024

Residential Bldg Construction (bil 20098) ¢
Housing Starts (000 units)

REGIONS
squares roofing/mil $ construction
squares roofing/housing start
Northeast au ghousie
The Northeast region consists of two subregions: New N Y
ew Residential Roofing Demand
the Middle Atlantic. Historically, the region’s economy was Asphalt Shingles & S AM P L E
manufacturing. Through the latter half of the 20th century a Bituminous Low-Slope Roofing
early years of the new millennium, manufacturing activity dq Metal Roofing T A B L E
importance, as many producers relocated to areas with lower] Elastomeric Roofing
costs (either the South or overseas). As a result, economic g Roofing Tile

Northeast lagged that in the South and West. Plastic Roofing

Wood Shingles & Shakes

In recent years, GDP growth in the Northeast has begun Other Products

to that in the Sunbelt regions. Industries that have sprung up
facturing’s place include high technology and financial servi % new
gas production has become important in the Middle Atlantic Residential Roofing Demand I J
in Pennsylvania). Because of the shifting focus on these new
tries, as well as some revival in manufacturing activity (due
shift toward higher value products) the region’s economy is
c real (inflation-adjusted) terms throug
ns in the Northeast will be noticeably slower

S AM P L E est, a continuation of a long term trend.

T EXT he Northeast is forecast to annually rise by
uares in 2019. While a turnaround from the
G and 2014, roofing demand in the Northeast
is expected to grow at the slowest pace of all US regions. Advances will
be restrained by slow growth in new housing activity and building
construction expenditures in the region. The residen

Source: The Freedonia Group, Inc.

-- which accounted for the largest share of roofing d CHART VI-1

east -- will see solid growth through 2019, reaching

The region’s aging housing stock will boost demand US ROOFING MARKET SHARE
products that can withstand the difficult weather con| ($16.8 billion, 2014)

east. Such products as laminated asphalt shingles, nf
tiles, and polymeric products will see advances goin|

258

SAMPLE
CHART

Other
58.0%

Click here to purchase online )
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TABLE Ill-2

Sample Profile &
Table, & Study

ASPHALT SHINGLE DEMAND BY MARKET
(million squares)

g Item 2004 2009 2014 2019 2024
Roofing Demand i 1
% asphalt shingles
Asphalt Shingle Demand
Residential:
e SAMPLE
Reroofing
Nonresidential: TA B L E
New
Reroofing
COMPANY PROFILES
$/square J
Asphalt Shingle D il -
DaVinci Roofscapes LLC sphalt Shingle Demand (mil $)
13890 West 101st Street Source: The Freedonia Group, Inc.
Lenexa, KS €

913-599-076¢
http://www.de

SAMPLE
PROFILE
Key Products

DaVinci Rsmmmyﬂﬁdate and shake

roofing tiles for commercial and residential clients. The Company is
owned by TGP Investments LLC.

Annual Rever
Employment:

STUDY
COVERAGE

The Company competes in the US roofing industry via the produc- This Freedonia StUdy' ROOfI ng,

tion and sale of polymer composite roofing tiles that mimic the natural
texture and color of quarried slate, hand-split cedar, or machine-sawn
shakes. In general, these products are 100-percent recyclable. Polymer
slate and hand-split cedar roofing tiles from DaVinci Roofscapes
include single- and multiple-width types, as well as BELLAFORTE
models that employ the Company’s VARIBLEND color technology
that form varying shades from tile to tile. DaVinci Roofscapes manu-
factures such polymer machine-sawn shakes as FANCY SHAKE tiles,
which are offered in a full range of authentic cedar colors. These tiles
are offered in 5-, 7-, and 12-inch widths. All of the Company’s roofing
tiles feature ultraviolet light stabilizers; water absorption, curl, crack,
fade, mold, algae, fungus, and insect resistance; and lifetime limited
warranties.

DaVinci Roofscapes conducts production activities at a plant in
Lenexa, Kansas. Furthermore, this site houses the Company’s recycling

379 Copyright 2015 The Freedonia Group, Inc.

presents historical demand data
(2004, 2009, 2014) and forecasts
(2019, 2024) by product, market,
and region of the US. This study
also considers market environ-
ment factors, assesses industry
structure, evaluates company
market share and profiles 40 US
industry competitors.

.
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Five Convenient Ways to Order

ONLINE: www.freedoniagroup.com

MAIL: Print out and complete the order
form and send to The Freedonia Group
(see address at the bottom of this form)

PHONE: Call toll free, 800.927.5900
(US) or +1 440.684.9600

FAX: +1 440.646.0484 (US)

EMAIL: info@freedoniagroup.com

Corporate Use License

Now every decision maker in your organization can act on the key intelligence
found in all Freedonia studies. For an additional $2600, companies receive un-
limited use of an electronic version (PDF) of the study. Place it on your intranet,
email it to coworkers around the world, or print it as many times as you like.

INDUSTRY MARKET RESEARCH FOR BUSINESS
LEADERS, STRATEGISTS, DECISION MAKERS

Free Handling & Shipping

There is NO charge for handling or UPS shipping
in the US. Expect delivery in 3 to 5 business days.
Outside the US, Freedonia provides free airmail
service. Express delivery is available at cost.

Orders Outside of the US

Checks must be made payablein US funds, drawn
against a US bank and mailed directly to The
Freedonia Group. For wire transfers please con-
tact our customer service department at info@
freedoniagroup.com. Credit cards accepted.

Credit Card Orders

For convenience, Freedonia accepts American
Express, MasterCard or Visa. Credit card pur-
chases mustinclude account number, expiration
date and authorized signature.

Save 15%

Ifyou order three (3) different titles at the same
time, you can receive a 15% discount. If your or-
der is accompanied by a check or wire transfer,
you may take a 5% cash discount (discounts do
not apply to Corporate Use Licenses).

Click here to learn more about

the Corporate Use License

Order Form

Roofing

[ Corporate Use License (add to study price) *
— Additional Print Copies @ $600 each *

Total (including selected option) oo

[ Enclosed is my check (5% discount) drawn on a US bank and payable to
The Freedonia Group, Inc., in US funds (Ohio residents add 8% sales tax)

[ Bill my company  [J American Express [] MasterCard [ Visa

$5500 Title
+$2600 Company
Division
Street

(No PO Box please)

City/State/Zip

Country

Credit Card #

Signature

Expires mm/yy Security Code

Phone

Fax

Email

* Please check appropriate option and sign below to order an electronic
version of the study.

[OCorporate Use License Agreement

The above captioned study may be stored on the company’s intranet or
shared directory, available to company employees. Copies of the study
may be made, but the undersigned represents that distribution of the
study will be limited to employees of the company.

Signature

[Individual Use License Agreement

The undersigned hereby represents that the above captioned study will
be used by only __individual(s) who are employees of the company and
that the study will not be loaded on a network for multiple users. In the
event that usage of the study changes, the Company will promptly notify
Freedonia of such change and will pay to Freedonia the appropriate fee
based on Freedonia’s standard fee schedule then in effect. Note: Entire
company corporate use license, add $2600; one additional user, add $600;
two additional users, add $1200; three additional users, add $1800.

Signature

The Freedonia Group, Inc. * 767 Beta Drive « Cleveland, OH ¢ 44143-2326 « USA * Website: www.freedoniagroup.com
Tel US: 800.927.5900 or +1 440.684.9600 * Fax: +1 440.646.0484 « Email: info@freedoniagroup.com
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Related Studies

World Windows & Doors

This study analyzes the world window and door
industry. It presents historical demand data (2004,
2009 and 2014) and forecasts (2019 and 2024) by
product (windows, doors), material (wood, metal,
plastic) and market (residential, nonresidential) for

six world regions and major countries. The study

also considers market environment factors, details
industry structure, evaluates company market share
and profiles industry players.
#3294.................july 2015 ..................... $6500

Hard Surface Flooring

Demand for hard surface flooring in the US is fore-
cast to advance 6.1 percent per year to 11.3 billion
square feet in 2019, valued at $16.7 billion. The key
residential market will post the fastest growth, driven
by gains in housing completions and a shift toward
hard surface flooring in living and dining areas, where
carpet has predominated. This study analyzes the 8.4
billion square foot US hard surface flooring industry,
with forecasts for 2019 and 2024 by product and
market. The study also evaluates company market
share and profiles industry competitors.
#3284........couu.... April 2015 .................... $5300

World Insulation

Through 2018, global demand for insulation will rise
5.0 percent annually to 24.9 billion square meters

of R-1 value. The Asia/Pacific region will grow the
fastest, driven by building construction activity and
manufacturing and industrial output. Foamed plastic
insulation will lead value gains. This study analyzes
the current world industry, at 19.5 billion square me-
ters of R-1 value, with forecasts for 2018 and 2023 by
material, market, world region, and for 21 countries.
The study also evaluates company market share and
profiles industry players.

#3206............... October 2014.................. $6500

Ceilings

US ceiling product demand will rise 7.3 percent per
annum through 2018 to $2.5 billion, driven by a
rebound in nonresidential building construction. Spe-
cialty ceiling product demand (e.g., clouds, baffles,
stretch ceilings) will see faster growth than demand
for tile or suspension systems. The nonresidential
segment will remain by far the dominant market. This
study analyzes the $1.7 billion US ceiling industry,
with forecasts for 2018 and 2023 by product, market
and US region. The study also evaluates company
market share and profiles industry participants.

World Roofing

Global demand for roofing is projected to increase 3.7
percent per year through 2018 to 12.6 billion square
meters. China and the US will account for over one-
half of all global gains. Tile roofing will benefit from
intensive use in the thriving Asia/Pacific market, while
bituminous products will see rapid growth in the US
market. This study analyzes the 10.5 billion square
meter world roofing industry, with forecasts for 2018
and 2023 by product, market, world region, and for 18
countries. The study also evaluates company market
share and profiles industry participants.

#3167 ... May 2074..................... $6400

About The Freedonia Group

The Freedonia Group, Inc., is a leading international industry market research company
that provides its clients with information and analysis needed to make informed strate-
gic decisions for their businesses. Studies help clients identify business opportunities,
develop strategies, make investment decisions and evaluate opportunities and threats.
Freedonia research is designed to deliver unbiased views and reliable outlooks to assist
clients in making the right decisions. Freedonia capitalizes on the resources of its propri-
etary in-house research team of experienced economists, professional analysts, industry
researchers and editorial groups. Freedonia covers a diverse group of industries through-
out the United States and other world markets. Industries analyzed by Freedonia include;

Automotive & Transport « Chemicals « Construction & Building Products *
Consumer Goods * Energy & Petroleum  Industrial Components * Healthcare & Life
Sciences * Machinery & Equipment « Metals, Minerals & Glass * Packaging ¢ Plastics &

Other Polymers « Security ¢ Services ¢ Textiles & Nonwovens * Water Treatment

Click here to learn more about Freedonia

Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased assess-
ment of an industry or market as an industry study. Since the research initiative is based
upon a company's specific needs, companies harness Freedonia's research capabilities and
resources to answer unique questions. When you leverage the results of a Freedonia Cus-
tom Research engagement, you are able to obtain important answers to specific questions
and issues associated with: mergers and acquisitions, new product launches/development,
geographic expansion, entry into new markets, strategic business planning, and investment
and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic difference
in the status quo and focus on future business growth. Working side by side with clients,
Freedonia's team is able to define a research project that is custom-tailored to answer
specific questions and provide the basis from which a company can make informed busi-

ness decisions.
Click here to learn more about Custom Research
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