
Growth in US demand for poultry packaging is expected to 
be spurred by a steady consumption of poultry products 
and trends favoring convenience. 

Consumer preference for easy meal preparation and 
healthy alternatives to processed foods will help to propel 
gains for poultry packaging overall as most convenience-
oriented products utilize high performance packaging 
products.  In the fresh poultry market, increased use of 
individual portion packaging has bolstered demand for 
vacuum pouches.

Trays dominate fresh segment
Despite incursion from all-film packaging such as pouches 
and chubs, the tray and overwrap packaging format is still 
the most widely used in the packaging of fresh poultry for 
retail sale. Foam trays, partnered with low-barrier films, 
present a traditional appearance and keep costs relatively 
low while maintaining product integrity and safety.

Markets touting healthy eating & 
convenience growing faster
The fastest growing market for poultry packaging will be 
the small ready-to-eat poultry market.  This market is well 
positioned to capitalize on trends favoring convenience as 
consumers use rotisserie chicken or other fresh prepared 
items to shorten or eliminate meal preparation time while 
still eating foods perceived to be healthy.

The processed poultry market will also register good gains 
based on the fact that many of the products are marketed 
as healthy alternatives to meat-based products. Increased 
concern about the health effects of red meat have spurred 
advances for products such as turkey bacon and sausage 
that can be formulated to have a similar flavor. Although 
fresh chicken and turkey products remain popular, oppor-
tunities will be stifled by market maturity, the convenience 
of processed alternatives, and the drop in cost of fresh red 
meat.

Study coverage
This Freedonia industry study analyzes the US poultry 
packaging market. It presents historical demand data plus 
forecasts for 2021 by product (corrugated boxes, trays, 
folding cartons, paperboard sleeves, plastic containers, 
cans, foil containers, plastic film, bags, pouches, paper and 
foil wrap, other packaging products, labels, absorbent 
pads, and other accessories), market (fresh and frozen, 
processed, and ready-to-eat), and application (chicken, 
turkey, duck, goose, other poultry). The study also details 
technologies used in poultry packaging (MAP, vacuum 
packaging, case-ready packaging, retort packaging, inter-
active lables, TTIs, susceptors, and moisture control pack- 
aging) and evaluates company market share and industry 
participants such as Bemis, Berry Plastics, Georgia-Pacific, 
Graphic Packaging, International Paper, NOVIPAX, Sealed 
Air, Silgan Holdings, Packaging Corporation of America, 
Pactiv, Viscofan Group, Winpak, and WestRock.
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• Gather data for presentations

• Confirm your own internal data
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Historical data through 2016 with forecasts for 2021

packaging accessories

Several types of labels are used in poultry packaging, including:
• primary packaging labels
• variable information labels for retail products sold and priced by weight
• instructional and descriptive labels 
• interactive labels 

Label Size & Appearance
Poultry labels range from small pressure sensitive labels to larger glue-
applied types for products in cans and jars.  Glossy, laminated film labels 
offer increased visual appeal for products on store shelves or in refrigera-
tor cases and can also be changed to display different recipes or serving 
suggestions.  Clear film labels are increasingly used for a no-label look, 
which offers a premium appearance and, in the case of clear containers, 
improved visibility of the contents.

Interactive Labels
Interactive poultry packaging labels include TTI labels and smartphone-
enabled labels. In general, TTIs are used with fresh poultry to monitor 
temperature history or provide a visual indicator of temperature abuse 
and/or freshness.  TTI label types include:
• color changing types that use specialized inks and coatings to indicate 
   that a certain temperature threshold has been reached
• electronic temperature tracking types that use digital sensors to track
   and report changes in temperature based on established thresholds
 
Smartphone-enabled labels include QR codes and NFC-enabled compo-
nents that allow consumers and retailers to scan the item with smart-
phone cameras to receive more information about the product.  These 
labels are not expected to see widespread usage in poultry packaging 
primarily due to the commodity nature of most products. However, QR 
codes can link users to recipes, coupons, or origin information and can
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Table 7-2 | Fresh & Frozen Poultry Packaging Demand by Product, 
2006 - 2021 (million dollars)
   

Item    						      2006	 2011	 2016	 2021

 Fresh & Frozen Poultry Packaging Demand		  1385	 1680	 1945	 2290
	 Rigid:					     714	 848	 983	 1142
		  Corrugated Boxes			   466	 532	 588	 655
		  Trays				    199	 259	 330	 410
		  Folding Cartons				   29	 33	 37	 42
		  Other				    20	 24	 28	 35
	 Flexible:				    583	 728	 837	 1003
		  Plastic Film				    415	 525	 595	 717
		  Bags					    122	 144	 170	 201
		  Pouches				    20	 31	 41	 52
		  Paper & Foil				    26	 28	 31	 33
	 Accessories:				    88	 104	 125	 145
		  Labels				    58	 69	 80	 94
		  Other Accessories			   30	 35	 45	 51

Source: The Freedonia Group

Table 5-1 | Flexible Packaging Demand in Poultry Packaging, 
2006 - 2021 (million dollars)
   

Item    						      2006	 2011	 2016	 2021

Total Poultry Packaging Demand			  2490	 3055	 3610	 4300
	 % flexible				    41.0	 41.9	 42.0	 42.6
				  
Flexible Poultry Packaging Demand		  1020	 1280	 1515	 1830
	 Plastic Film				    655	 820	 950	 1140
	 Bags						     250	 300	 360	 430
	 Pouches					    72	 113	 153	 203
	 Paper & Foil				    43	 47	 52	 57

Source: The Freedonia Group

sa
mple 

table

sa
mple 

table

©2017 The Freedonia Group. All rights reserved.

Table 4-1 | Rigid Packaging Demand in Poultry Packaging, 
2006 - 2021 (million dollars)
   

Item    						      2006	 2011	 2016	 2021

Total Poultry Packaging Demand			  2490	 3055	 3610	 4300
	 % rigid					     53.8	 53.0	 52.9	 52.3
				  
Rigid Poultry Packaging Demand			  1340	 1620	 1910	 2250
	 Corrugated Boxes				    755	 865	 980	 1120
	 Trays					     265	 345	 440	 545
	 Plastic Containers				    125	 185	 240	 305
	 Folding Cartons				    120	 135	 150	 165
	 Metal Cans				    32	 38	 40	 43
	 Paperboard Sleeves				   22	 27	 32	 37
	 Other*					     21	 25	 28	 35

* 

Other rigid packaging includes aluminum foil containers, blister packs, & glass jars 			  Source: The Freedonia Group
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Construction and Building Products
New Titles 							       Updates
• Kitchen & Bath Remodeling in the US				    • Global Countertops Market
• Roofing Distribution in the US					     • Global Flooring Market
• Siding Distribution in the US					     • Pipe Markets in the US
• Portable HVAC Equipment in the US				    • Plumbing Fixtures & Fittings in the US
• Asphalt Shingles Market in the US				    • Siding Market in the US
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								        • Global Elevators

Packaging and Consumer Goods
New Titles 							       Updates
• Global E-Commerce						      • Foodservice Disposables in the US
• Packaging Films Market in the US				    • Global Caps & Closures
• Consumer Wipes Market in the US				    • Labels in the US
• Meat Packaging Market in the US				    • Global Power Tools
• Poultry Packaging Market in the US				    • Home Organization Products in the US
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• Global Activated Carbon					     • Global Construction Machinery
• Global Lubricants						      • HVAC Equipment in the US
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• Oilfield Chemicals Market in the US				    • Global Buses
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• Roofing Coatings Market in the US				    • North American Truck Aftermarket
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Related Studies 
Freedonia’s methods
•	 Establishing consistent economic & market forecasts

•	 Using input/output ratios, flow charts & other economic methods 
		  to quantify data

•	 Employing in-house analysts who meet stringent quality standards

•	 Interviewing key industry participants, experts & end users

•	 Researching a proprietary database that includes trade publications, 
		  government reports & corporate literature
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The Freedonia Group is a leading international industry market research company that 
provides its clients with information and analysis needed to make informed strategic 
decisions for their businesses. Studies help clients identify business opportunities, 
develop strategies, make investment decisions and evaluate opportunities and threats. 
Freedonia research is designed to deliver unbiased views and reliable outlooks to 
assist clients in making the right decisions. Freedonia capitalizes on the resources of its 
proprietary in-house research team of experienced economists, professional analysts, 
industry researchers and editorial groups. Freedonia covers a diverse group of 
industries throughout the United States and other world markets. Industries analyzed 
by Freedonia include:

Automotive & Transport • Chemicals • Construction & Building Products • Consumer 
Goods • Energy & Petroleum • Industrial Components • Healthcare & Life Sciences 
• Machinery & Equipment • Metals, Minerals & Glass • Packaging • Plastics & Other 
Polymers • Security • Services • Textiles & Nonwovens • Water Treatment

With offices in London, New York City, and Washington D.C., MarketResearch.com 
is the leading provider of global market intelligence products and services. With 
research reports from more than 720 top consulting and advisory firms, 
MarketResearch.com offers instant online access to the world’s most extensive da-
tabase of expert insights on industries, companies, products, and trends.
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Meat Packaging Market in the US
US demand for meat packaging is expected to grow 
3.1 percent per year to $5.9 billion in 2021. Corru-
gated boxes, plastic film, bags and trays will continue 
to hold the majority of product demand, while pouches 
and plastic containers will rise the fastest. The ready-
to-eat sector and the fresh meat sectors will see the 
fastest market gains. This study provides historical 
data plus forecasts for 2021 for demand by product 
and market. The study also details the industry struc-
ture, evaluates company market share and analyzes 
industry players.
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Rigid Bulk Packaging
Through 2020, US demand for rigid bulk packaging 
will rise 3.3 percent per year to $7.2 billion. Growth 
will be boosted by a favorable outlook for chemicals 
and pharmaceuticals, the largest market for these 
products. Pails will hold the largest portion of rigid 
bulk packaging demand, while rigid intermediate bulk 
containers (RIBCs) will offer the fastest growth. This 
study assesses the $6.1 billion US rigid bulk packag-
ing market, with forecasts for 2020 and 2025 by prod-
uct and market. The study also examines the industry 
structure and analyzes company market share.
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World Wine Packaging: Containers,  
Closures & Accessories
Global demand for wine packaging (containers, 
closures, accessories) is forecast to rise 2.3 percent 
yearly through 2020 to $22.8 billion. Europe will 
remain the largest regional wine packaging market. 
Glass will still dominate the container segment, while 
cork stoppers remain the leading closure type. The 
study offers forecasts (2020, 2025) for supply and 
demand, plus demand by type, in five regions and 24 
countries. The study also considers market environ-
ment factors, evaluates company market share and 
profiles global competitors.
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Active & Intelligent Packaging
US demand for active and intelligent packaging is 
forecast to grow 7.3 percent annually to $4.0 billion in 
2019. Intelligent packaging such as time-temperature 
monitors and smartphone-enabled interactive labels 
and tags will be the fastest growing segment, increas-
ing at a double-digit annual rate. This study analyzes 
the $2.8 billion US active and intelligent packaging 
industry, with forecasts for 2019 and 2024 by product 
and market. The study also considers market environ-
ment factors, evaluates company market share and 
profiles industry players. 
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