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Several factors will benefit US demand growth for alternative sweeteners through 2020, including:

• Concerns surrounding the health impact of excess sugar
in the average American diet

• Increasing numbers of individuals with diabetes and

obesity, who must reduce the amount of sugar in their
diets
• Wider trends in the food and beverage markets,
including “all natural” and “clean label” preferences

High intensity sweeteners
to remain leading type
High intensity sweeteners are projected to account for
45% of alternative sweetener sales in the US in 2020,
benefiting from the widespread use of aspartame, ace-K,
and sucralose in carbonated soft drinks (CSD). However,
declining CSD production and consumer concerns with
regards to the health impact of some high intensity
sweeteners will restrain growth through 2020. Ace-K is
forecast to register strong growth, as manufacturers
exploit its heat stability and synergistic sweetening characteristics in sweetener blends. Sucralose will post growth,
supported by continued development of new applications
and a modest recovery in pricing.

Natural sweetener demand to rise
Growing consumer interest in “all natural” and “clean
label” foods and beverages will drive demand for natural
alternative sweeteners such as stevia and monk fruit,

which are forecast to register double-digit gains through
2020. These two products will also benefit from the
continued popularity of organic and non-GMO products.

Food applications to retain
market dominance
Food is expected to account for over half of the US alternative sweeteners market in 2020. This leading position
results from maturity in several large applications, such as
tabletop uses and candy and confections. Beverages will
continue to lose share to other applications, with strong
growth in other beverages not quite offsetting weakness
in CSD.

Study coverage
This Freedonia industry study presents historical demand
data for 2005, 2010 and 2015 plus forecasts for 2020 by
product class, such as high intensity sweeteners (aspartame, sucralose, acesulfame potassium, neotame, saccharin), polyols (sorbitol, mannitol, xylitol, maltitol, erythritol,
other polyols), and natural alternative types (stevia, agave
nectar, monk fruit, other). Data is also provided for market
segments such as food (candy and confections, tabletop
sweeteners, dairy products, baked goods, snack foods,
othe), beverages (CSD, others), personal care products,
and pharmaceuticals. The study also analyzes company
market share and provides strategic analysis on industry
competitors, including Roquette America, Ingredion, Tate
& Lyle, and Niutang.
Copyright 2017 The Freedonia Group
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Table 7-8 | Chewing Gum Applications Outlook for Alternative
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Global Sweetener Sales Trends
Sweeteners by Type, 2005-2020 (million dollars)
The world market for alternative sweeteners is estimated at about $5 billion. The US historically accounted for a significant portion of the total,
largely due to the popularity of CSD. However, declining production of
Item 						 2005 2010 2015 2020
CSD has impacted the share the US holds of the global market.

High Intensity
Polyols:
Around the world, the product mix varies considerably:
		Sorbitol
•
Japan, the high intensity sweetener segment is divided among
		Mannitol
saccharin, aspartame, glycyrrhizin (derived from licorice roots), 		Other Polyols
stevia and ace-K
Natural

•
•
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As of 2015, the US high intensity sweetener market was limited to fiveCandy Alternative Sweeteners
products: aspartame, sucralose, saccharin, ace-K, and neotame. Addi- % chewing gum
tionally, an array of polyols (such as sorbitol and mannitol) and natural								
Chewing Gum Alternative Sweeteners
sweeteners (such as reb-A) are used in the US.

Western Europe’s sweetener product mix is fairly similar to that of
the US, although it includes cyclamate
In many developing countries, saccharin holds a much stronger
position than it does in the US or Western Europe

Source: The Freedonia Group

A major consideration faced by ingredient manufacturers marketing to
international consumers is the difference in regulatory climates. As a
result, even US-based developers will often first seek approval for their
products outside the US. Later, when offshore sales have helped them
recoup development costs and establish a product’s safety record, they
will attempt to penetrate the lucrative US market. Especially in globalized industries like soft drinks, this approach also expedites the commercialization of new sweeteners once they have gained FDA approval.
Along these same lines, patents for a product or blend may expire at
different times in different countries, influencing a firm’s international
marketing plans. In other instances, major producers simply adapt to
Table 5-1 | Polyol Outlook by Product, 2005-2020
(million pounds)

Item

• Determine your market & sales potential
• Learn more about industry competitors
• Assess new products & technologies
• Identify firms to merge with or acquire
• Complement your research & planning
• Gather data for presentations
• Confirm your own internal data
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This study can help you:
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• Make better business decisions

For complete details on any study visit www.freedoniagroup.com

The Freedonia Group
Upcoming Research for 2017
Freedonia’s KNOWLEDGE CENTER offers a state-of-the-art Subscriber Portal that
delivers powerful ROI while saving your organization countless hours of research.

Construction and Building Products
New Titles 							Updates
• Kitchen & Bath Remodeling in the US				
• Roofing Distribution in the US					
• Siding Distribution in the US					
• Portable HVAC Equipment in the US				
• Asphalt Shingles Market in the US				
								
								

• Global Countertops Market
• Global Flooring Market
• Pipe Markets in the US
• Plumbing Fixtures & Fittings in the US
• Siding Market in the US
• Windows & Doors Market in the US
• Global Elevators

Packaging and Consumer Goods
New Titles 							Updates
• Global E-Commerce						
• Packaging Films Market in the US				
• Consumer Wipes Market in the US				
• Meat Packaging Market in the US				
• Poultry Packaging in the US					

• Foodservice Disposables in the US
• Global Caps & Closures
• Labels in the US
• Global Power Tools
• Home Organization Products in the US

Chemicals, Polymers, Energy 			

Industrial Equipment and Transport

Updates 							Updates
• Global Activated Carbon					
• Global Lubricants						
• Global Architectural Paint					
• Oilfield Chemicals Market in the US				
• Proppants Market in the US					
• Roofing Coatings Market in the US				

• Global Construction Machinery
• HVAC Equipment in the US
• Lawn & Garden Equipment in the US
• Global Buses
• North American Automotive Aftermarket
• North American Truck Aftermarket

Discounts available with pre-purchase — Contact your MarketResearch.com Account Manager or
Freedonia Client Services at +1.440.684.9600 or info@freedoniagroup.com.

Alternative Sweeteners Market in the US
Industry Study with Forecasts for 2020 & 2025

Related Studies
Biocides Market in the US
US biocides demand will rise 3.7 percent per year to
$4.1 billion in 2020. The energy market, a key contributor to demand gains during the past decade, is
expected to lessen due to a slowdown in oil and gas
drilling. In other markets -- such as food and beverages and cosmetics and toiletries -- consumer preferences for “clean label” goods will fuel shifts in biocide
usage. The study analyzes the $3.4 billion US biocide
industry, with forecasts for 2018 and 2023 by product,
application and market. This study also evaluates
company market share and lists US industry players.

#3457............... January 2017................. $5500

Natural Flavors & Fragrances
US demand for natural flavors and fragrances is
projected to grow 4.0 percent per year, reaching $2.7
billion in 2020. Essential oils and natural extracts
will remain the largest natural flavor and fragrance
segment, while the food market will still be the largest
consumer of natural flavor and fragrance. This study
reviews the $2.2 billion US market for natural flavors
and fragrances, offering forecasts for 2020 and 2025
by market and product. The study also examines
industry structure and evaluates market share.

#3476............... October 2016................. $5200

World Enzymes
Global demand for enzymes is projected to grow on
average 4.6 percent per annum through 2020 to $7.2
billion. Food and beverages will remain the largest
market for enzymes by value, with the most rapid
growth in biocatalysts. The competitive nature of the
pharmaceutical industry will lead to strong gains in
specialty enzyme demand. The study details the $5.8
billion enzyme market, offering forecasts for 2020
and 2025 for demand by type and market in 6 regions
and 17 countries. The study also evaluates company
market share and profiles global industry participants.

#3417..................June 2016.................... $6300

World Flavors & Fragrances
Global demand for flavors and fragrances is forecast
to grow 3.9 percent annually, reaching $26.3 billion
in 2020. Flavor blends will remain the largest segment, while essential oils and natural extracts will
grow the fastest. The Asia/Pacific and Africa/Mideast
regions will be the fastest growing markets. This study
analyzes the $21.7 billion market for world flavors
and fragrances, with forecasts for 2020 and 2025 by
product and market for six world regions and 20 major
countries. The study also evaluates company market
share and profiles industry participants.

#3397................ March 2016................... $6300
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Freedonia’s methods
• Establishing consistent economic & market forecasts
• Using input/output ratios, flow charts & other economic methods
		 to quantify data
• Employing in-house analysts who meet stringent quality standards
• Interviewing key industry participants, experts & end users
• Researching a proprietary database that includes trade publications,
		 government reports & corporate literature

About The Freedonia Group
The Freedonia Group is a leading international industry market research company that
provides its clients with information and analysis needed to make informed strategic
decisions for their businesses. Studies help clients identify business opportunities,
develop strategies, make investment decisions and evaluate opportunities and threats.
Freedonia research is designed to deliver unbiased views and reliable outlooks to
assist clients in making the right decisions. Freedonia capitalizes on the resources of its
proprietary in-house research team of experienced economists, professional analysts,
industry researchers and editorial groups. Freedonia covers a diverse group of
industries throughout the United States and other world markets. Industries analyzed
by Freedonia include:
Automotive & Transport • Chemicals • Construction & Building Products • Consumer
Goods • Energy & Petroleum • Industrial Components • Healthcare & Life Sciences
• Machinery & Equipment • Metals, Minerals & Glass • Packaging • Plastics & Other
Polymers • Security • Services • Textiles & Nonwovens • Water Treatment

The Freedonia Group is a division of MarketResearch.com

About MarketResearch.com
With offices in London, New York City, and Washington D.C., MarketResearch.com
is the leading provider of global market intelligence products and services. With
research reports from more than 720 top consulting and advisory firms,
MarketResearch.com offers instant online access to the world’s most extensive database of expert insights on industries, companies, products, and trends.

email: info@freedoniagroup.com
website: freedoniagroup.com
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